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Content and Graphic Designer 
Responsible to:		Head of Marketing and Communications 
Line manager:	               Senior Graphic Designer 
Place of Work:	           Martin House Children’s Hospice 
Overall Purpose of Role:
The Content and Graphic Designer will play a key role creating high quality visual content that supports marketing, communications, and internal engagement. Working collaboratively across the organisation, the role ensures all design outputs (digital and print) are cohesive, accessible, and aligned with brand standards. 
Tasks and Duties:
· Create engaging visual assets that support the hospice’s marketing and communications objectives, producing high‑quality designs for both digital and print channels.
· Design and deliver a wide range of materials, including social media graphics, web and email banners, leaflets, posters, point‑of‑sale items, and other campaign collateral.
· Collaborate with colleagues across the organisation to support internal communications needs and respond to ad‑hoc design requests, ensuring all outputs are on‑brand and timely.
· Maintain an organised library of brand assets, ensuring all files, templates, and resources are up to date, accessible, and aligned with brand guidelines.
· Act as a brand ambassador, helping to uphold and develop consistent visual standards across the organisation.
· Take a proactive approach to your workload, anticipating design needs in advance and independently initiating work without waiting for prompts or reminders. 
· Actively seek out opportunities to add value, propose creative solutions, and bring forward ideas that enhance the organisation’s brand and communication. 
· Demonstrate consistent engagement in team activities, discussions and creative planning sessions. 
· Communicate in a timely, clear and professional manner with colleagues, providing updates on progress, escalating issues early, and seeking clarification where needed. 
· Role model confidence and initiative when working with internal stakeholders and team members. 
· Assist with day to‑ day website updates including uploading new content, imagery, campaign assets, optimising page layouts and ensure content is accurate‑ and up to date. 
· Edit short‑form and long‑form video content for campaigns, social media, and internal communications. 
· Responsible for creating motion graphics, titles, and simple animations as required. 
Personal development

· To adopt a positive and reflective approach to personal and professional development.
· To participate constructively in a yearly annual appraisal.
· To undertake specific training (where necessary) for the role. 
This job description reflects the present requirements of the post and will form the basis of performance appraisal.  As duties and responsibilities change and develop the job description will be reviewed and necessary changes made with consultation.
Employees may be required to drive a Martin House pool car. These cars are insured by Martin House and it is a requirement of the insurers that we have checked that any staff who drive the cars have a current driving licence.
Equality statement
Martin House is committed to providing care and improving services irrespective of race, ethnicity, disability, gender, religion or belief, age, marital status, or sexual orientation.

Safeguarding Children, Young People and Vulnerable Adults 
Martin House is committed to safeguarding and promoting the welfare of children, young people and vulnerable adults and expects all employees to share this commitment. Recruitment checks are undertaken in accordance with safer recruitment standards and successful applicants may be required to undertake a standard DBS check via the Disclosure and Barring Service (DBS). 
All Martin House employees are expected to
· Uphold the values of Martin House and behave in a professional manner at all times.
· Value equality and diversity and comply with relevant equality legislation.
· Attend 1:1s with line manager, team meetings and annual appraisals.
· Take part in all relevant mandatory training and any other education and training considered necessary to carry out the role.
· Take responsibility for one’s own personal development.
· Cooperate with colleagues, encourage and support positive working relationships (both internally and externally) and foster a culture of respect and consideration at work.
· Establish and maintain effective communication with relevant individuals and groups, both internally and externally.
· Take responsibility for one’s own health and safety and the health and safety of others whilst at work and comply with Health and Safety legislation.
· Comply with information governance requirements and maintain confidentiality at all times, as required.
· Work within all Martin House policies and procedures.
· Communicate a positive image of Martin House and protect its reputation.
Person specification
Qualifications and work experience
Essential
1. Bachelor’s degree in graphic design, related qualification, or relevant experience.
2. Substantial years of design experience.
3. Previous experience designing for both offline and online channels. 
4. A high working standard of Adobe Creative Suite.
5. Be proficient working on a wide range of projects from initial brief to completion. 
Desirable
1. Videography and video editing skills.
2. Experience working for a charity or public sector organisation.
3. Animation skills.
Knowledge and skills
1. Able to prioritise a heavy workload effectively.
2. In depth working knowledge of Adobe Creative Suite. 
3. Familiar with Microsoft programs such as Word and PowerPoint.
4. Excellent proofreading skills.
5. Possesses a naturally creative flair with an interest in brand development.
6. Solid understanding of online and offline marketing channels and formats.
7. Understanding of print set up and formats. 
Attributes
1. Ability to communicate sensitively with children and parents in line with Martin House’s values and expectations.
2. Ability to work collaboratively as part of a team.
3. Ability to demonstrate respect for children, young people, their families and colleagues.
4. A positive, helpful, can-do attitude. 
5. Willingness to help and problem solve.
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