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Marketing and Communications Manager 
Responsible to:		Head of Marketing and Communications 
Hours of Work:	37.5 hours per week, Monday to Friday including occasional out of hours activities
Place of Work:		Martin House and in the community
Type of contract	Permanent
Overall Purpose of Role:
Lead the development and delivery of strategic marketing and communications campaigns that advance Martin House’s organisational priorities. Use a range of creative tactics to produce high-impact assets, secure meaningful media coverage, and grow our digital presence, building Martin House’s reputation and influence across West, North, and East Yorkshire.
Tasks and Duties:
· Support the Head of Communications and Marketing to deliver the overarching communications strategy. 
· Lead strategic campaigns that are audience led to raise the profile of Martin House and deepen public understanding of our mission and inspire supporters. 
· Line management of Marketing Executive. 
· Develop and inspire line report(s), working closely with them to ensure they meet their objectives and expectations as part of a high performing team, adhering to all HR policies in relation to management and recruitment.
· Identify and maximise opportunities in the news agenda to promote the work of Martin House through proactive and reactive PR.
· Prepare spokespeople for media interviews with thorough briefings, including senior leaders, care team staff, fundraisers and the families we support. 
· Ensure timely completion and review of monthly reports, using data insights to inform planning, evaluate impact, and drive continuous improvement.
· To oversee the completion and launch of our new hospice, the completion of our Capital Appeal. 
· Managing and delivering the launch communications plan to help promote and celebrate our new hospice. 
· Build positive relationships with internal and external stakeholders and ensure integrated activities.   
· Contribute to the management of Martin House’s social media presence by generating content and testing news ways of engaging audiences.
· Gather and share powerful stories from families who use or have used Martin House’s services, presenting them with sensitivity and impact to inspire support. 
· Develop content that promotes our services and their impact, including the Martin House Education Centre (opening in 2026) across relevant channels.
· Provide support for internal communications as needed, ensuring consistent messaging and engagement across staff and volunteer audiences.
· Continually demonstrate a commitment to Martin House’s values and be driven by its core purpose.
· Support the Head of Marketing and Communications to maintain and develop high profile stakeholder relationships including our Ambassadors, Patrons, celebrities and influencers. 
Personal development

· To adopt a positive and reflective approach to personal and professional development.
· To undertake specific training (where necessary) for the role.
Equality statement
Martin House is committed to providing care and improving services irrespective of race, ethnicity, disability, gender, religion or belief, age, marital status, or sexual orientation.

Safeguarding Children, Young People and Vulnerable Adults 
Martin House is committed to safeguarding and promoting the welfare of children, young people and vulnerable adults and expects all employees to share this commitment. Recruitment checks are undertaken in accordance with safer recruitment standards and successful applicants may be required to undertake a standard DBS check via the Disclosure and Barring Service (DBS). 
All Martin House employees are expected to
· Uphold the values of Martin House and behave in a professional manner at all times.
· Value equality and diversity and comply with relevant equality legislation.
· Attend 1:1s with line manager, team meetings and annual appraisals.
· Take part in all relevant mandatory training and any other education and training considered necessary to carry out the role.
· Take responsibility for one’s own personal development.
· Cooperate with colleagues, encourage and support positive working relationships (both internally and externally) and foster a culture of respect and consideration at work.
· Establish and maintain effective communication with relevant individuals and groups, both internally and externally.
· Take responsibility for one’s own health and safety and the health and safety of others whilst at work, and comply with Health and Safety legislation.
· Comply with information governance requirements and maintain confidentiality at all times, as required.
· Work within all Martin House policies and procedures.
· Communicate a positive image of Martin House and protect its reputation.
Staff who support Martin House volunteers are expected to
· Carry out effective inductions for new volunteers in your department
· Lead and guide volunteers, providing the support needed to maintain morale and enable them to work effectively
· Ensure all necessary local activity risk assessments, and policies are available and adhered to.
· Supervise your volunteers appropriately in their day-to-day work and actively work to recognise the work that they do
· Ensure your volunteers have access to some personal time with you on a regular basis 
· Ensure that your volunteers have an annual opportunity to reflect on their volunteering role with you 
· Support appropriate volunteer learning and development within your team
· Play a role in the recruitment of new volunteers within your area
· Support and manage performance issues with volunteers fairly and sensitively, taking advice from the HR department where appropriate 

Health & Safety
· To be aware of the safety needs of the children, colleagues volunteers and supporters and adopt a preventative safety approach to all times.
· To report all accidents incidents and untoward incidents 
· To be aware of your health and safety responsibilities as an employee and adhere to these
This job description reflects the present requirements of the post and will form the basis of performance appraisal.  As duties and responsibilities change and develop the job description will be reviewed and necessary changes made with consultation.
Employees may be required to drive a Martin House pool car. These cars are insured by Martin House and it is a requirement of the insurers that we have checked that any staff who drive the cars have a current driving licence.


Person specification
Qualifications and work experience
Essential
1. Substantial multi-channel marketing and communications experience.
2. Educated to degree level or equivalent, ideally with a professional qualification 
3. PR experience, including organising media activity and events, using various PR techniques and approaching a wide range of media channels.
4. Experience of multi-channel marketing tools, techniques and methods.  
5. Great interpersonal skills, able to work across all functions of the business and develop strong working relationships.
6. Proven ability to manage diverse projects from initial brief through to final delivery.
7. Experience of working within corporate identity guidelines, briefing printers and designers to produce effective and impactful materials.
8. Budget management experience.
9. Strong copy writing ability and skilled in storytelling.
10.  Ability to write for numerous different audiences. 
Desirable
1. Experience working for a charity or public sector organisation. 
Knowledge and skills
1. Able to prioritise a heavy workload effectively.
2. Strong working marketing knowledge across offline channels.
3. Understanding of online marketing channels.
4. Creative and passionate, with the willingness to try new things.
5. Knowledge in print assets and direct mail.
6. Proficient with Microsoft programs such as Excel, Word and PowerPoint.
7. Excellent copy writing and proofreading skills.
8. Ability to work collaboratively and build relationships across Martin House.   
9. Brand guardianship experience. 
10.  Awareness of current and emerging marketing and communications trends, tools, and techniques. 
Attributes
1. Ability to communicate sensitively with Martin House families and children in line with Martin House’s values of Respect, Integrity, Compassion and Excellence.  
2. Ability to work collaboratively as part of a high performing team.
3. Strong creative thinking and originality. 
4. Committed and motivated by the purpose of the hospice and the ability to communicate these to others. 
5. Able to work to deadlines, managing peaks in workloads. 
6. Flexible and positive attitude. 
7. A willingness to travel is required. 
8. Occasional evening and weekend work will be required. 
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